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Introduction 
Sustainable tourism is a travel and tourism 
industry concept that has the potential for 
long-term impact. The Indonesian Tourism and 
Creative Economy Ministry has developed a 
four-pillar strategy focused on the development 
of sustainable tourism. These pillars include 
a focus on the sustainable management of 
tourism businesses, a focus on the long-
term socioeconomic aspects of developing a 
sustainable economy and a focus on cultural 
sustainability, which must constantly be 
developed and maintained, and 4th and final pillar, 
which concerns the environment sustainability 
and the environmental aspects of sustainable 
tourism. This form of sustainable tourism is 
better known as ecotourism. Countries such as 

Sweden and New Zealand have successfully 
implemented sustainable tourism policies, 
with a focus on reducing carbon emissions and 
preserving the environment (Oleśniewicz et al., 
2020). The term “ecotourism” is increasingly 
being used by industry players. Countries that 
are developing a sustainable ecotourism industry 
includes Costa Rica, Norway, Kenya, and Brazil. 
These countries are aggressively promoting 
themselves as ecotourism (Oladeji et al., 2022). 

Ecotourism is an essential sector that 
plays an important part in the development 
of the tourism industry in Indonesia. Good 
tourism sector management will help with the 
development of several crucial economic sectors 
in Indonesia. Opening up ecotourism destinations 

REVEALING THE HEGEMONY OF SELECTIVE PERCEPTION IN 
MANAGING ECOTOURISM BASED ON NATURAL ENVIRONMENTAL 

PRESERVATION

KOMANG ADI KURNIAWAN SAPUTRA* AND A. A. KETUT JAYAWARSA

Faculty of Economics and Business, Warmadewa University, 80239 Denpasar, Bali, Indonesia.

*Corresponding author: kaksaputra12@gmail.com	  http://doi.org/10.46754/jssm.2025.06.002
Submitted: 27 May 2024	 Revised: 10 December 2024	 Accepted: 15 December 2024	 Published: 15 June 2025

Abstract: The dominance of profit-driven management has led to a selective perception 
hegemony, which has impacted sustainable ecotourism in Sibetan Villages. This research 
paper explores stakeholder perspectives regarding the hegemony of perceptions of 
ecotourism and sustainable accounting in Sibetan Tourism Village, in Bali, Indonesia. 
This research paper adopted a qualitative paradigm method with a critical approach to 
analysing phenomenon-based research problems using in-depth interview techniques. This 
study found a hegemony in the practice of selective perception with regards to ecotourism, 
which only seeks to make a profit without any regard for conservation. At present, 
ecotourism management is more focused on financial aspects than conservation goals. 
The constructed narrative emphasises economic gain and as such ignores environmental 
responsibilities. The hegemony creates a system in which monetary gain is prioritised 
over conservation, ignoring the ecological and social responsibilities that should be at the 
core of any ecotourism endeavour. Sustainability accounting criticises this condition by 
way of the triple bottom line principle which can be applied to ecotourism management 
by considering social and environmental benefits. This study aims to provide concrete 
recommendations to managers of ecotourism businesses that highlight the importance of 
integrating sustainability accounting principles and are not solely focused on financial 
returns. The findings of this study can influence pro-sustainability policies for the 
development of ecotourism initiatives at both the local and national levels.

Keywords: Sustainability accounting, managerial hegemony, profit-driven management, 
ecotourism management, environmental sustainability, social sustainability.



REVEALING THE HEGEMONY OF SELECTIVE PERCEPTION 	 1141

Journal of Sustainability Science and Management Volume 20 Number 6, June 2025: 1140-1159

in Indonesia will create more job opportunities 
for local communities. This will also impact 
the residents’ economic growth (Dinkoksung 
et al., 2023). The standard of living is also 
expected to increase in line with the economic 
growth. The ecotourism sector is predicted to 
grow exponentially, especially considering the 
increasingly widespread discussions on climate 
change issues such as droughts, hotter air 
temperatures, the disruption of the hydrological 
cycle, and the rise of hydrometeorological 
disasters (Dangi & Gribb, 2021). With proper 
conservation, tourists can experience the best 
exoticism has to offer including stretches of 
unspoiled nature and contribute towards the 
maintenance and preservation of nature at the 
same time (Hellmeister & Richins, 2019).

One of the ecotourism destinations that 
uses a sustainable tourism model is the Sibetan 
Tourist Village in Bali, which is a very interesting 
destination for tourists. This village is also known 
as the Balinese Salar Cultivation Centre, an icon 
of Karangasem Regency in Bali. The concept of 
ecotourism in Bali, especially in Sibetan Village 
is dominated by rising income, better profit 
margins, and economic development, without 
paying attention to social and environmental 
sustainability.  However, “green concerns” 
and “social concerns” are emerging with 
increasing frequency in connection with cases of 
environmental pollution that impact and disrupt 
human activity (Albrakat et al., 2023). 

It is difficult to believe that the ecotourism 
industry, which was initially expected to be 
the basis of people’s lives has been shackled 
by capitalism. It is said that the businesses 
are capitalist in nature, which prioritises 
maximising the prosperity of capital owners 
(capitalists) (Schindler & Demaria, 2020). As a 
result, individuals base accounting processes on 
making and maximising profits as the primary 
focus  profit only oriented capitalism has tipped 
the balance between human activity and the 
environment through excessive stimulation of 
economic potential, which has not contributed 
to increasing prosperity but has instead resulted 
in a decline in social conditions. Sustainability 

accounting balances these conditions by 
adopting the triple bottom line concept (Garcia 
et al., 2016).

The emphasis on hegemony in this problem 
lies in the principle of selective perception, which 
means that an organisation or individual is solely 
focused on only one goal without regard to other 
as important, competing, or complementary 
goals. Principles of sustainability accounting 
practise selective perception, which ignores 
the existence of people and the planet, and 
focuses solely on profit (Saputra et al., 2022). 
In the context of ecotourism management in 
Sibetan Village, the application of sustainability 
accounting helps to reveal the hegemony of 
selective perception. This means that ecotourism 
managers can be more transparent in reporting 
the social and environmental impact of their 
activities, rather than just focusing on financial 
gain (Zhang et al., 2021). A critical analysis of the 
concept of selective perception shackles Sibetan 
ecotourism managers and narrows their focus 
solely on profit, which differs from the triple 
bottom line concept of social, environmental, 
and financial accounting, which is a large part of 
sustainability accounting. 

To date, measuring the success of the 
ecotourism sector is often only based on the 
amount of foreign exchange earned by the 
country within a specific period in the sector, as 
well as the large number of tourist visits each 
year, especially foreign tourists (Williams & 
Williams, 2020). The hegemony that occurs 
often ignores that policies taken from planning 
to operational levels have provided benefits to 
the society as a whole, both in social, economic, 
and cultural dimensions. This hegemony is 
stated because in Bali’s social life, there has 
been a change in interpretation related to 
development that is dominated by profit alone 
such as the ban on the use of single-use plastic 
materials, which are considered unprofitable for 
business, even though the regulation was made 
by the government as an effort to preserve the 
environment (Saputra et al., 2022). Therefore, 
it is common for development that emphasises 
community interests to be overlooked and 
human values to be neglected.
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This fact has raised awareness among 
policymakers and the public about the 
importance of sustainable tourism development 
based on the capability of the local community 
(Kabir et al., 2020). This is because current 
tourism development practises need to be 
adjusted to meet sustainable development 
objectives that concentrate on environmental 
issues, empowering local communities, and are 
focused on long-term development (Chrastina 
et al., 2020; Wang et al., 2021). The point is 
how to return ecotourism to its true sustainable 
principles (Wang et al., 2021).

This research analyses the hegemony in 
Sibetan Village using the hegemony theory 
and sustainability accounting principles. The 
disclosure of hegemony is based on awareness 
of the phenomenon. It encourages research to 
be carried out to obtain the best solution for the 
development of ecotourism in Sibetan Village, 
with the hope that it will restore the meaning 
of ecotourism and  reorient ecotourism towards 
the values of environmental preservation and 
community culture, as well as the development 
of local communities (community-based 
tourism), which include, providing excellent 
benefit value for the community as well as long-
term benefits/orientation. The urgency of this 
research lies in the application of sustainability 
accounting, which is reflected in the lack of 
research results that describe sustainability 
accounting in the ecotourism sector (Santis et 
al., 2016). In addition, the ecotourism sector is 
synonymous with the triple bottom line principle; 
as an umbrella concept, sustainability plays a 
vital role in underlying the implementation of 
sustainability accounting in the tourism sector. 

Literature Review
Sustainable Ecotourism
Sustainable ecotourism is a type of 
environmentally conscious tourism that 
preserves nature and local communities. 
Sustainable ecotourism prioritises aspects 
of nature conservation, the empowerment of 
local communities’ sociocultural economy, and 
learning and education (Hamimah et al., 2022). 

Sustainable ecotourism also improves the 
welfare of communities around the destination. 
To develop sustainable ecotourism, the Republic 
of Indonesia, Tourism Ministry has developed a 
plan with four key pillars or focus areas. Of these 
pillars, the sustainable management of tourism 
business, the creation of a long-term sustainable 
economy (socio-economic), a sustainable culture 
that must always be developed and maintained, 
and environmental aspects (environment 
sustainability) (Sumarmi et al., 2022). Based 
on these four pillars, sustainable ecotourism can 
become a much sought after tourist draw. Not 
just a vacation, every tourist will pay attention 
to tourism protocols related to health, safety, 
comfort, and environmental sustainability (Xu 
et al., 2023).

Sustainable ecotourism has five principles: 
Environmental conservation, cultural 
preservation, local community participation, 
economic benefits, and community group 
empowerment (Rivera & Gutierrez, 2019). The 
principles of community and conservation-
based ecotourism development are (1) 
Principles of conservation and community 
participation (sustainability of ecotourism from 
economic, social, and environmental aspects): 
Ecotourism being developed is “Green and 
Fair”, where business activities are aimed 
at the interests of sustainable development 
through providing economic alternatives and 
protecting land fortifications. Components that 
need to be considered are the balance between 
tourist visits and activities, minimising the use 
of non-environmentally friendly technology, 
and encouraging ecotourism conservancies 
by competent community organisations. (2) 
The principle of community participation 
(development of local community institutions 
and partnerships) and the success of ecotourism 
has been developed through agreements between 
tour operators and community organisations.

Hegemony Perception
Hegemony can be understood as a form of 
power or domination by a ruling class over life 
values ​​in the form of culture, values​​, and norms 
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in a social group. Hegemony is more toward 
consensus or in other words, it is voluntary, 
by doing something within a predetermined 
framework (Gupta, 2019). The theory of 
hegemony was introduced by Gramsci with an 
operational mechanism in which two methods 
were used by the ruling group to exercise power 
in a repressive and persuasive manner (Urbinati, 
2020). The violent (coercive) method carried out 
by the ruling group is called domination while 
the persuasive method is carried out in a subtle 
way through consensus to perpetuate the power 
of the ruling class without resistance. The study 
is relevant to the management of ecotourism 
initiatives that use a programme dominated 
by selective perception practices based solely 
on profit-making in Sibetan Village. It is 
necessary to consider both methods espoused 
in the hegemony theory when deciding how to 
emphasise the implementation of sustainability 
principles.

Hegemony in ecotourism management 
refers to the dominance or great influence 
that a particular party has over ecotourism 
development and management (Salem, 2021). 
This can involve various actors, including 
the government, private companies, non-
governmental organisations, and local 
communities. Hegemony in ecotourism 
management creates major challenges for 
sustainability and social justice (Urbinati, 
2020). It is important to create a more inclusive 
management system in which local voices 
are heard and valued. By strengthening local 
businesses and encouraging active participation, 
ecotourism can evolve into a more equitable and 
sustainable model (Saputra et al., 2022). The 
relationship between hegemony and ecotourism 
management can be seen from several 
perspectives, especially in the context of power, 
control, and influence in the management of the 
local community and natural resources of the 
Sibetan Village. 

Ecotourism in Sibetan Village often 
involves large investments from outside parties, 
which can create local communities’ economic 
dependency. Hegemony in this context means 
that ecotourism management decisions and 

practices are determined by the interests of 
investors or external stakeholders rather than 
local communities. This can result in the 
neglect of sustainable local practices and can 
affect how communities interact with their 
environment (Dangi & Gribb, 2021). To address 
the issue of hegemony, ecotourism management 
must leverage the active participation of local 
communities. Their voices must be heard 
and integrated into decision-making. An 
inclusive approach can help to balance power 
and promote social justice and environmental 
sustainability (Rezende et al., 2019). Unbalanced 
hegemony in ecotourism management can 
lead to environmental damage, such as over-
exploitation of natural resources and negative 
social impacts such as displacement of local 
communities. Therefore, it is important to apply 
sustainable management principles that consider 
ecological and social aspects simultaneously.

Sustainability Accounting 
Accounting practices in capitalist systems often 
reflect values of profit maximisation and rational 
economic action. Capitalism has two main 
characteristics, namely: Profit maximisation and 
rational economic action (O’Dwyer & Unerman, 
2020). Currently, accounting profits play a role 
in hegemonising the community managing 
tourist villages. The hegemony of accounting 
profits over business ethics is part of capitalism 
and has been criticised for the increasing the loss 
of ethical values. In order not to be dominated 
by capitalist thinking, sustainability accounting 
is the solution (Saputra et al., 2023). The new 
accounting concept “sustainability accounting” 
is an alternative to various modes of capitalist 
accounting practices that are seen as less than 
ideal from a sustainability perspective.

Sustainability accounting aims to explain 
and discuss social, environmental, and 
economic accounting issues comprehensively 
based on the Triple Bottom Line and reporting 
standards (Putra et al., 2024). Sustainability is 
a global issue in determining the conditions in 
which humans, nature, society, the biosphere, 
the world, and the earth can coexist. Accounting 
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must play a role in how corporate organisational 
life enables productive harmony, stability, and 
resilience to support the current generation’s 
needs without altering the interests of future 
generations (Saputra et al., 2024). This 
fundamental concept is a guideline expressed in 
the Sustainable Development Goals charter. 

Dominant ecotourism narratives that 
focus on economic benefits can influence the 
selective perceptions of stakeholders, so, they 
tend to ignore the importance of sustainability 
accounting (Zyznarska-Dworczak, 2020). In 
the face of hegemony, applying sustainability 
accounting can be a form of resistance 
that challenges the dominant narrative and 
introduces a new way to assess the success of 
ecotourism, not only in economic terms but also 
in social and environmental aspects. Increasing 
awareness and understanding of sustainability 
can change selective perceptions, making it 
easier to implement sustainability accounting 
in ecotourism (Rivera & Gutierrez, 2019). By 
understanding this relationship, stakeholders can 
be more effective in addressing sustainability 
accounting challenges and creating more 
sustainable ecotourism.

Selective Perceptions
Selective perception is the process by which 
humans select, categorise, and analyse stimuli 
from the environment. Selective perception 
plays an important role in influencing 
managerial decisions on ecotourism and 
sustainability initiatives (Štětka et al., 2020). 
This concept refers to an individual or group’s 
tendency to filter and interpret information 
based on their existing experiences, beliefs, 
and values. Managers may be more likely to 
pay attention to information that supports their 
views on ecotourism or sustainability (Velde et 
al., 2018). For example, if a manager believes 
that tourism development should prioritise 
economic gain, they may ignore data on any 
negative environmental impact. If managers 
believe sustainability is a top priority, they may 
be more open to investing in environmentally 
friendly practices (Wagman et al., 2020). 

Selective perceptions can lead to resistance 
to change. Managers who hold traditional views 
about tourism management may be reluctant to 
adopt new, more sustainable practices because 
they do not see the benefits or are comfortable 
with the status quo. Different perceptions of 
stakeholders can affect communication and 
collaboration. If managers do not consider the 
perspectives of different parties such as local 
communities and environmental organisations, 
their decisions may be less inclusive and 
ineffective. Decisions made based on selective 
perceptions can impact the image and reputation 
of the organisation. If managers ignore 
environmental or social issues, they can lead to 
public criticism and damage consumer trust (Ali 
et al., 2020). Thus, organisations can become 
better and more responsible in managing 
ecotourism and sustainability initiatives.

Hegemony can manifest in several ways 
and this has significant consequences for 
sustainability goals, especially in the context 
of ecotourism. Hegemony can influence 
conservation narratives, in which local voices 
are often ignored (Saputra et al., 2022). For 
example, conservation policies may prioritise 
the interests of tourists and investors over 
the needs of local communities. This can lead 
to dissatisfaction among local communities 
and reduce their participation in conservation 
efforts, which in turn can threaten environmental 
sustainability. Hegemony creates a power 
gap between external stakeholders and local 
communities. Decisions made by outsiders often 
do not consider the impact of these decisions 
on daily life (Saputra & Paranoan, 2024). This 
can lead to conflict and social dissatisfaction, 
ultimately threatening the sustainability of 
ecotourism projects that are expected to provide 
benefits to all parties. This lack of awareness can 
result in environmentally damaging practices 
that are contrary to sustainability goals.

Hegemony in perception also affects how 
people understand environmental issues. If 
the dominant narrative is about the economic 
benefits of ecotourism without considering 
environmental issues, people’s environmental 
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awareness may decrease (Gupta, 2019). The 
hegemony manifested in selective perceptions 
can have a major impact on sustainability goals 
in ecotourism. Therefore, it is important to create 
space for local community voices and consider 
more inclusive and diverse perspectives in 
ecotourism management. This will help ensure 
that sustainability goals can be achieved more 
effectively and equitably.

Methods
This research paper adopts the Saunders 
Research Onion mechanism, which describes 
the stages involved in developing research work 
and was developed by Saunders et al. (2007). 
In other words, the onion layers provides a 
more detailed description of the stages of the 
research process (Eliwa et al., 2021). The 
onion research process consists of five layers, 
namely research philosophy, research approach, 
research methodology, time perspective, and 
data collection techniques (Abdelhakim, 2021). 
Following this method, the research questions 
explored in this study are:

(1)	 How does selective perception of profit 
hegemonise the management of Sibetan 
Village ecotourism? 

(2)	 What is the role of sustainability accounting 
in releasing this hegemony? 

The first layer of the onion is the philosophy 
of research. By the ontological aspect of research 
philosophy, the idea of ​​causality is the core of 
the critical approach in this research. Critical 

philosophy seeks to examine power relations in 
society. The second layer of Saunders Research 
Onion is the research approach. The research 
approach used is inductive or qualitative. The 
research design used is a qualitative approach 
with a focus on critical analysis (Vian, 2020). 

A qualitative approach allows researchers 
to explore in depth how selective perceptions 
influence decisions and practices in ecotourism 
management. By involving various stakeholders, 
this study can reveal power relations and 
social dynamics that influence ecotourism 
management, which is key to understanding 
hegemony. The study was carried out in Sibetan 
Village, which is situated in the Karangasem 
Regency, Bali, Indonesia. The Balinese snake 
fruit or salacca zalacca is famous in the 
region and is grown in the town. Mountains 
and farmland are among the stunning natural 
landscapes that encircle Sibetan Village. It is a 
desirable destination for ecotourism because of 
the fertile ground that enables the production of 
snake fruit and other tropical plants. Pollution 
and waste management are two of the more 
urgent environmental problems in this region 
that are impeding the growth of ecotourism. 
This study aims to comprehend how economic 
benefit can override environmental concerns 
due to the hegemony of selective perception. 

The third layer of Saunders Research Onion 
is the research design. Critical research design 
focuses on choices in connecting theory and 
research methods in the context of a particular 
phenomenon. As this study uses the purposeful 
sampling technique (Hörisch et al., 2020), 

Table 1: Research participants profile

No. Name Profile
1 Participant 1 Ecotourism manager
2 Participant 2 Local communities
3 Participant 3 Academics or researchers

4 Participant 4 Local governments 
(The officials in the village government)

5 Participant 5 Ecotourism visitors 
(Indigenous people in Sibetan Village)

6 Participant 6 Ecotourism visitors
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researchers can choose participants, who possess 
particular knowledge or expertise related to the 
topic under investigation to provide a holistic 
perspective. This study involves several 
stakeholders, including ecotourism managers, 
local communities, local governments, tourists, 
and academics. Six participants make up the 
very modest sample size used in this study to 
concentrate on the depth of data. This makes it 
possible for researchers to interview participants 
in-depth and acquire a deeper understanding of 
their perspectives and experiences. 

Following participant selection, the 
researcher conducted in-depth interviews with 
each respondent to learn more about their 
perspectives, background, and expectations. 
Understanding the subtleties of managing 
ecotourism and the effects of perceptual 
hegemony are the goals of this procedure. 
Research tools in the form of field notes 
and recordings are used to collect research 
data (Begum et al., 2019). In the meantime, 
researchers can make sure that the data they 
collect is reliable and reusable by recording 
interviews (with consent from the participants). 
As a result, data analysis remains consistent. 
Reliability is further enhanced by a methodical 
coding procedure used while evaluating 
interview data. To enable other researchers to 
replicate the findings, researchers can classify 
data using precise and uniform coding standards 
(Saputra et al., 2021).

The fourth layer of Saunders Research 
Onion is the time perspective. Overall, the 
research period is eight months (January to 
August 2024), the details are as follows: (1) The 
preparation stage takes one month (determining 
research objectives and formulating research 
questions), (2) data collection takes about three 
months (conducting in-depth interviews with six 
selected participants from various stakeholders 
and field observations to understand the context 
and dynamics of ecotourism in Sibetan Village), 
(3) the data analysis stage for about two months 
(converting interview recordings into transcripts 
and conducting thematic analysis to identify 
important patterns and themes from the data 

collected), and (4) the report preparation stage 
for two months (compile research reports based 
on the analysis results and findings obtained). 

The last layer is data collection techniques. 
The data collected from in-depth interviews and 
observations is processed and understood using 
several methodical processes in the data analysis 
methodologies. The stages of data analysis 
for this study are: (1) Reading the transcripts 
thoroughly to get an overview and identify key 
sentences. (2) Using thematic coding techniques 
to find important themes and patterns in the data, 
such as sustainability challenges and socio-
ecological impact. (3) Analysing participant 
narratives and experiences to understand the 
context and meaning of their answers. (4) 
Creating a narrative that explains how the 
hegemony of perception influences ecotourism 
management in Sibetan Village.

Results and Discussion
Hegemony of Selective Perceptions in 
Ecotourism Management
The perceptions of the parties involved in 
developing ecotourism at a particular destination 
are critical points of research. Harmony between 
the parties’ perceptions is needed to facilitate 
and expedite the implementation of various 
ecotourism activities. Differences in perception 
can become an obstacle to implementing 
ecotourism development in tourism destinations. 
Hegemony refers to the dominance or control 
exercised by one group or idea over another 
group, often through invisible mechanisms. 
In the context of ecotourism management, 
hegemony can be understood as the influence 
or power held by certain stakeholders (e.g., 
governments, investors, or tourism companies) 
on the policies, practices, and narratives 
that dominate natural and social resource 
management (Li et al., 2016). 

In ecotourism management, selective 
perception refers to the perspectives that 
shape how stakeholders select and interpret 
information. This contributes to the decisions 
made, often emphasising economic gains over 
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other social and environmental considerations. 
In many cases, powerful stakeholders (such 
as investors and developers) tend to prioritise 
decisions that focus on increasing profit 
margins. This can lead to a disregard of the 
social and environmental impact of ecotourism. 
Stakeholders often emphasise the narrative 
that ecotourism can generate significant 
economic benefits while minimising or ignoring 
the negative impact of ecotourism on local 
communities and the environment. Nature 
sustainability, which is the main factors in 
ecotourism, it needs to receive more attention 
from managers, this is despite the fact that 
the principles of ecotourism actually help to 
increase village income and increase the social 
capacity of the community while preserving the 
natural environment (Johnstone, 2020). 

Linking the concepts of hegemony and 
selective perception to concrete examples 
in ecotourism management can clarify how 
certain decisions are influenced by a focus 
on profit (Oliinyk et al., 2022). For example, 
an ecotourism operator might increase the 
entrance fee to a tourist site. This decision is 
often made with the assumption that increasing 
the fee will immediately increase revenue. The 
focus on financial gain can overlook the impact 
on accessibility for local communities and 
budget-conscious tourists. Another example is 
that an ecotourism operator may choose not to 
implement a policy to reduce plastic waste at 
a tourist site. This decision might arise from a 
focus on reducing operational costs. There is a 
possibility that investing in waste management 
will not provide significant immediate benefits. 
By not addressing the issue of plastic waste, the 
negative environmental impact such as pollution 
and habitat destruction may increase. It may also 
affect the image of the location as a sustainable 
ecotourism destination, which, in turn, could be 
harmful to the tourism industry in the long term. 
Participant 1 stated:

“We as ecotourism managers, initially 
understood that this natural tourist 
spot cannot be separated from its 
commitment to conservation. However, 

as time goes by, we are required by 
the village government to be able 
to increase village income through 
ecotourism. Therefore, profit is the 
main factor desired from ecotourism 
management. We also want to 
contribute to the income of our village 
so that our community is prosperous 
and can contribute funds for village 
independence.”

Based on the data submitted by the 
participant, there appears to be a demand from 
the village government to maximise profits 
in managing ecotourism. This phenomenon 
is included in the hegemony of selective 
perception because profit is the most critical 
factor in managing ecotourism. Of course, this 
causes a misunderstanding of the true eco-
social principle, which is sustainability-based 
and considers three things: Profit, people, and 
the planet in equal portions. This means that 
profit is one of the goals of ecotourism, but at 
the same time, it is necessary to pay attention 
to social and environmental factors. From a 
social perspective, ecotourism is a collective 
property of the community, so, we must care 
for its sustainability together. For example, the 
success of ecotourism needs the community’s 
participation in promoting and maintaining local 
culture as a differentiator from other ecotourism. 
Environmental factors are also significant for 
preservation. Ecotourism is a tourism business 
model that uses nature as an attraction to generate 
profits. Therefore, ecotourism’s sustainability 
could be threatened if it is dominated by one 
principle: Profit. Participant 4 stated:

“Yes, the village government 
demands that all parties prioritise 
the community’s welfare. This can 
be achieved in one way through the 
village’s ecotourism role. The main 
goal in managing ecotourism is 
welfare. Prosperity is achieved when 
the needs of the village community 
can be met, the village facilities are 
complete, and the village becomes 
independent. This can be achieved if the 
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village government can make money 
from the business units it develops. 
The main goal of business is profit. 
Even though the government is in the 
public sector category, for equity and 
community welfare, we must consider 
our business units such as the Village-
Owned Enterprise, which oversees 
Sibetan ecotourism.”

This conversation indicates that the village 
government improperly perceives using profit 
as a measure of government success. This kind 
of perception is called selective perception, 
which only believes in one principle and does 
not consider other principles. If there is only 
one principle believed to maximise profits for 
the welfare of society, this is called selective 
perception hegemony. Prioritising profit over 
sustainability in ecotourism management can 
have significant negative consequences for both 
local communities and ecosystems (Dinkoksung 
et al., 2023). 

Poor waste management, especially plastic 
waste can pollute the soil and water. This not 
only damages the environment but affects the 
health of local communities that depend on 
those natural resources. With a focus on short-
term profits, investments in training and service 
quality development can be neglected. This can 
diminish the tourist experience and decrease the 
number of visitors. When tourists begin to realise 
that ecotourism practices are unsustainable, they 
may choose not to visit the site, which can be 
harmful to the local tourism industry. As has 
been the case in other areas, rapid tourism 
development in the Komodo Islands, including 
infrastructure development without considering 
its environmental impact has caused problems. 

Despite economic benefits, environmental 
degradation and conflicts with local communities 
have increased. The Komodo population has 
declined, and the marine ecosystem around 
the island has been damaged. If this practice 
continues, there is potential for losses to the 
tourism industry. The long-term sustainability 
of the ecosystem will be very significant. The 

same is true for Yellowstone National Park 
in the United States (Hellmeister & Richins, 
2019; Chen et al., 2022). Although Yellowstone 
is an example of successful ecotourism, there 
are concerns that the management focuses 
on profit, such as increasing visitor capacity 
and developing facilities. If the pressure on 
ecosystems continues to increase, the impact 
on the flora and fauna as well as the quality of 
the visitor experience may decline, ultimately 
reducing the attractiveness of the national park.

Prioritising profit margins in ecotourism 
can pose a significant threat to local culture 
and traditions (Sumarmi et al., 2022). When 
communities are no longer involved in preserving 
their culture and are more focused on profiting 
from tourism, they may feel alienated from their 
identity. This can lead to an identity crisis and 
a sense of loss among the youth. For example, 
local communities may feel that their culture is 
seen only as a tourist attraction rather than as 
an integral part of their daily lives. In principle, 
managing ecotourism with an understanding of 
profit maximisation is not a problem if social 
and environmental principles are addressed. 
These three sustainability principles must work 
together. Selective perception of profit will only 
lead society to false prosperity, meaning that 
money is not a measure of society’s welfare 
(Choi et al., 2021). 

However, social sustainability must be 
considered to realise true prosperity such as 
cultural preservation, promoting local products, 
synergy with local communities regarding 
business sustainability, and other matters 
involving the community. Apart from that, the 
conservation of the natural environment needs 
to receive more attention because ecotourism 
is “selling” products from nature. Therefore, if 
nature is no longer sustainable and visitors do not 
find comfort in travelling, then, the destination 
will gradually be abandoned; even if natural 
preservation is left undone, the negative impact 
on the environment will threaten the welfare of 
society. Therefore, the hegemony of selective 
perception on profit maximisation needs to 
be corrected by simultaneously incorporating 
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social and environmental sustainability actions. 
Participant 6 said the following:

“As an ecotourism visitor, I enjoy 
nature. In terms of views, comfort, 
security, and local cultural products. 
But now, in this place, I feel something 
has changed. I have come here several 
times. Now I see that the existing snake 
fruit trees are no longer producing as 
much fruit as they used to; the fruit 
is small and needs to look better. The 
layout of the plantation also requires 
more maintenance. What is most 
different is that cleanliness is lacking 
attention and plastic waste is still 
visible, even though there are already 
rules not to make use of single-use 
plastic. Everyone, whether visitors 
or residents should be prohibited 
from using single-use plastic 
materials to maintain environmental 
sustainability.”

This statement from visitors means that 
ecotourism needs to be carefully managed. 
Potential or negative impact that threatens 
ecotourism includes damage and threats to 
environmental conservation, loss of vegetation, 
erosion, pollution, waste, crime, traffic jams, 
loss of local culture, and increased economic 
costs. If an ecotourism business does not 
consider sustainability principles, it can 
cause environmental damage (Hosseini et 
al., 2021). Environmental issues have always 
been a significant issue in the field of tourism. 
Ecotourism must have products and services 
that include education, involve the active 
participation of residents, and ensure their 
welfare. According to Saputra et al. (2023), 
human resources are essential to run and control 
ecotourism through competence, knowledge, 
and skills to achieve management standards 
and tourist service satisfaction. Ecotourism is 
expected to increase empowerment, dignity, and 
social capacity in environmental and cultural 
conservation efforts (Asadpourian et al., 2020). 

Residents can interpret and transfer 
knowledge about the environment and culture to 

tourists. Community participation in ecotourism 
development is essential. They show advantages 
in exploration, experience, consumption 
patterns, and mobility. Their understanding of 
tourist attractions incentivises efforts to promote 
ecotourism and education about environmental 
and cultural conservation. Participant 5 stated:

“Every year with regards to 
ecotourism; there is an increase in 
entrance fees. This may be a problem 
with management or demand from the 
village. It is not a problem for village 
residents, but it will be a problem for 
visitors. In addition, the management 
does not include any visible social or 
environmental preservation activities 
that the village government instructs. 
My assessment points to the village 
government’s orientation toward 
continuously increasing profits without 
being accompanied by social activities 
or environmental sustainability. Plastic 
waste is not managed well and society 
needs more participation because there 
is no socialisation. Sometimes, routine 
accountability needs to be carried out. 
We, the village community, feel that 
there needs to be a balance between 
profit, improving social relations, and 
preserving the environment.”

Based on the informant’s statement, it 
can be seen that the community’s expectations 
regarding ecotourism management are a balance 
between profit and social and environmental 
issues. This means that profit is essential, but 
social conditions and environmental preservation 
must be balanced. The priority of ecotourism 
managers is the selective perception of profits 
and this does not lead to business sustainability 
(Lu et al., 2019; Bahuguna et al., 2023). The 
community also displays positive interactions to 
support the development of ecotourism services. 
The community supports environmental 
conservation efforts and dares to take the 
“responsibility” to convey comprehensive 
environmental conservation messages. They 
have the opportunity and potential to explore 
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environmental and cultural services in an 
ecotourism destination. Community interaction 
builds synergy during tourist visits and can help 
build togetherness, learning, and interpreting 
ecotourism. Finally, ecotourism must respond to 
the role of social communities in management to 
develop and be sustainable. Not only focused on 
maximising profits.

Many participants, including ecotourism 
managers and community members, indicated 
that current management practices prioritise 
financial gains. They agreed that the hegemony 
of this selective perception ignores social and 
environmental responsibilities. Most participants 
agreed that existing policies and practices tend 
to sideline environmental sustainability. There 
is an awareness that economic gain often takes 
priority over conservation.

Sustainability Accounting as an Important 
Axis in Managing Sustainable Ecotourism
Based on the Passenger Exit Survey conducted 
by the Ministry of Tourism in 2023, the number 
of foreign tourists visiting Indonesia for 
nature tourism was 35%, cultural tourism was 
60%, and artificial tourism was 5% (https://
kemenparekraf.go.id/statistik-wisatawan-
mancanegara). This illustrates a preference for 
natural and cultural tourism. The number of 
foreign tourists tends to increase each year. This 
can reduce unemployment and increase gross 
domestic product, foreign exchange, and local 
revenue. Ecotourism destinations have limited 
visitor capacity; apart from that, the influx of 
foreign tourists has an impact on local culture, 
it needs to be anticipated with strategic steps so 
that foreign tourists remain comfortable when 
travelling, but the environment and cultural 
richness, which are the main assets of Indonesian 
tourism are maintained. 

A strategic step in protecting ecotourism 
from social and environmental problems is 
the implementation of a sustainability-based 
internal control system. This internal control 
system is the application of a sustainability 
accounting mechanism to break the hegemony 
of selective perception, which only considers 

profit in ecotourism management. Sustainability 
accounting considers profits, people, and the 
planet, which is integrated with the triple 
bottom line concept (Zyznarska-Dworczak, 
2020). Ecotourism as a tool for sustainable 
development is also a form of accounting 
information in behavioural accounting because 
in a behavioural context, good ecotourism can 
help business entities or organisations (in this 
case, tourist destinations) measure and report 
social and environmental impact transparently 
and ensure that tourism operations are in line with 
sustainability principles. The Sibetan village 
government provided information regarding the 
application of sustainable accounting principles 
in ecotourism management delivered by 
Participant 4:

“We at the village government are very 
open to these sustainability principles. 
We urge ecotourism managers to 
innovate with the principle of novelty 
that remains true to the original 
goal: The community’s welfare. We 
have implemented the sustainability 
principle, but we admit that it is not 
completely appropriate because it 
relates to the behavioural context. 
Yes! We must apply the concept of 
sustainability to the ecotourism 
management control system. That’s 
important for us.”

Based on research data in the form of valid 
information from informants in the field, the 
village government is aware of the need for 
sustainability principles to be integrated into 
ecotourism management. An internal control 
system based on sustainability accounting helps 
protect ecotourism so that it continues and is free 
from social and environmental threats (Abdou et 
al., 2020). The hegemonic pattern of selective 
perception can be transformed into activities that 
show a pattern of sustainability, be it financial, 
social, or environmental sustainability (Saputra 
et al., 2022).

These sustainability accounting practices 
can influence business entity’s financial 
and operational decisions. Ecotourism as a 
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behavioural issue is seen from the perspective of 
reporting and resource management in the context 
of businesses and organisations involved in the 
ecotourism industry (Wondirad et al., 2020). 
Measuring the social and environmental impact 
of ecotourism operations, including tracking 
and reporting the positive and negative impact 
on local communities and the environment, as 
well as finding ways to minimise the negative 
impact. Management of ecotourism resources 
based on sustainability also requires the 
involvement of various parties such as Human 
Resources to accelerate development because 
synergies between parties can lead communities 
to achieve the goal of developing ecotourism 
potential. The parties generally consist of three 
parties: The government, society, and third 
parties (agencies/private sector and tourists). 
These three parties collaborate to determine a 
sustainability agenda that includes economic, 
social, and environmental issues. Participant 2 
said the following:

“We are very unfamiliar with 
sustainability accounting. However, 
many people have heard of and 
understood this concept. Based on the 
literature we use as reference; these 
sustainability accounting principles 
must be considered for implementation 
in managing ecotourism. We realise 
that the internal control of ecotourism 
management in this location cannot 
protect social and environmental 
conditions and threats. We need the role 
of stakeholders here so that ecotourism 
is managed with harmonisation 
between the government, which is 
fair in its rights, powers, duties, and 
legal obligations. At the same time, 
non-government actors play a role in 
preserving heritage resources. This 
hope is reflected in the implementation 
of sustainability accounting.”

To meet community expectations, 
managing Sibetan ecotourism requires more 
robust internal controls to protect against social 
and environmental problems. Sustainability 

accounting is the answer to the hegemony that 
has existed thus far. Village governments and 
ecotourism managers only consider profit when 
managing ecotourism, so, they are not sensitive 
to social and environmental threats that are 
increasingly visible today (Saputra et al., 2021). 
The facts presented by the participants show 
that the government and minimal intervention 
from local communities still dominate the 
harmonisation between the parties involved in 
ecotourism development. 

In tourism development, harmonisation 
between stakeholders is essential in shaping 
ecotourism, whether it be from the government, 
the community, or tourists. Thus, sustainability 
accounting is a mechanism for an internal 
control system that can prevent the management 
of Sibetan ecotourism from government 
hegemony, which is only oriented toward profit 
maximisation as well as returning the principles 
of ecotourism to its original essence, namely that 
it is a form of environmentally friendly tourism 
by prioritising aspects of nature conservation, 
sociocultural empowerment, the economy 
of local communities, as well as aspects of 
learning and education for local communities, 
not as if it were to maximise profits without 
paying attention to social and environmental 
instruments (Atmadja et al., 2021; Laksmi et 
al., 2024). Information regarding sustainability 
accounting in ecotourism management was also 
conveyed by Participant 3, who said:

“As a tourist, I see that ecotourism must 
be managed promptly. It would help 
if you also considered non-financial 
factors. At first, I thought that the 
principles of sustainability accounting 
only considered financial factors, but 
they also considered other factors, 
namely, social and environmental. It 
is essential to manage ecotourism that 
is oriented toward preserving society’s 
natural and social environment. I 
hope that ecotourism in all locations 
in Bali will consider implementing 
sustainability accounting principles 
as a commitment to protect ecotourism 
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businesses from non-financial threats. 
If everyone has implemented this, then, 
I am sure that ecotourism in Bali will 
continue to develop and find its spirit 
as a business unit managed by the 
village government through a village-
owned enterprise.”

The informant stated that it was necessary 
to improve the ecotourism management system 
to avoid overlooking the target. Sustainability 
accounting principles are the foundation of 
protecting ecotourism businesses from social 
and environmental threats. The principle of 
sustainability also eliminates hegemony related 
to selective perception, which only thinks about 
profit without paying attention to social and 
environmental conditions. Ecotourism will 
return to its glory days as a natural business 
created by caring for the environment to improve 
the welfare of society, aligning with sustainable 
development (Rasoolimanesh et al., 2020). 

Sustainability accounting’s criticism 
of the hegemony of selective perception in 
profit maximisation in Sibetan ecotourism 
management lies in emphasising how behaviour 
between parties can produce accounting 
information and good management design 
related to sustainable ecotourism (Xu et al., 
2023). Through the interview mechanism, this 
study found that in addition to being supported 
by natural resources that are indeed interesting 
to develop from the start, Sibetan ecotourism 
is also supported by community investment, 
which can be seen from the active community 
activities in environmental conservation and 
social community activities. Harmonisation of 
the three parties will only be found if there is 
harmonisation in behaviour between parties, 
which ultimately influences the accounting 
information obtained in the formation of 
sustainable ecotourism concept designs, and this 
can be realised through the implementation of 
sustainability accounting. 

This harmony of sustainability accounting 
can be formed by the involvement between 
the community and ecotourism managers as 

the actors closest to and most familiar with 
the conditions of Sibetan ecotourism. The 
Sibetan Village Government is the party in 
charge of policy enforcement and tourists are 
the primary economic source of ecotourism 
destinations. These three parties can have a 
unified perception through the principles of 
sustainability accounting, which are based on 
profit, people, and the planet. The harmonisation 
of the three parties followed by the integration of 
the triple bottom line gives birth to sustainable 
empowerment of the tourism sector, especially 
ecotourism, which can elevate the quality of life 
for the people, the local, and national economy. 
How to maintain sustainability while remaining 
in harmony between humans, the environment, 
and the owners of the universe becomes a 
concept of harmonisation in sustainable tourism 
management (Ozanne et al., 2016).

Sustainability accounting combines 
elements of natural and human resources to 
form a strong tourist attraction ecosystem that 
supports sustainable ecotourism in Sibetan 
Village. Sustainability accounting interprets 
harmonisation as intended to maintain 
harmonious relations among the three parties 
(Ahmad et al., 2018; Fernández Salazar et al., 
2024). Based on the results of interviews, this 
study shows that the strength of the community 
and ecotourism managers, who are under the 
village government act as the primary human 
capital to make Sibetan village ecotourism 
sustainable; in other words, the community 
and ecotourism business managers become 
intangible assets and play an essential role  as 
a principal actor in three parties in ecotourism 
management (Hamimah et al., 2022). The 
position of the community and managers 
as intangible assets fulfils majority of the 
requirements for determining intangible assets, 
namely, goodwill, reputation, knowledge, 
and skills of local communities to form good 
ecotourism.

Forming ecotourism with the hope of 
harmonious sustainability requires awareness 
to build, improve, or maintain ecotourism 
based on cooperation and readiness for 
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transformation. The transformation in question 
juxtaposes sustainability accounting principles 
with three parties, how the three parties share 
knowledge and find solutions without looking 
at someone’s background or viewing profits 
and social and environmental issues as separate 
things because all triple-bottom-line principles 
are equally important (Broadstock et al., 
2021). The concept of sustainability can be 
expressed in triple-bottom-line sustainability 
development programmes in the context of 
sustainable ecotourism with an environmentally 
based management control system, namely, 
sustainability accounting. 

Some participants, particularly from 
academia and society, demonstrated a deeper 
understanding of the importance of sustainability 
accounting and its impact on ecotourism 
practices (Johnstone, 2020; Gil-Marín et al., 
2022). In contrast, ecotourism managers may 
be more focused on short-term outcomes. There 
were differences in how participants perceived 
the implementation of sustainability accounting. 
Some respondents viewed it as a tool to measure 
social and environmental performance, while 
others viewed it as an unnecessary administrative 
burden. 

Ecotourism managers may view 
sustainability accounting as a way to attract 
more tourists, whereas local communities 
may be more focused on the long-term social 
and environmental impact of the practice. 
Sustainability accounting integrates three 
dimensions: Social, environmental, and 
economic (Solovida & Latan, 2017; Ascani 
et al., 2021). The similar perceptions among 
participants suggests that there is a need to focus 
on all three aspects in a balanced manner, not just 
the economic benefits. A goal of sustainability 
accounting is to empower communities and 
increase their participation in decision-making. 
The different perceptions of community 
participation suggest that steps must be taken to 
ensure inclusivity in ecotourism practices.

Conclusions
This study underscores the importance of 
the harmonisation between the four key 
stakeholders: Society, government, tourism, and 
visitors with regards to ecotourism sustainability 
initiatives. This harmonisation is key to 
achieving sustainable ecotourism, which aims 
to use natural and cultural resources responsibly 
and equitably. Society must be involved in 
planning and managing ecotourism, by including 
representatives in the ecotourism planning team. 
Governments must establish regulations that 
support sustainability and protect the interests 
of local communities. 

Policies should be designed to ensure that 
the benefits of ecotourism are distributed fairly. 
Visitors and tourists should be educated about 
the importance of preserving the environment 
and local culture. This awareness can motivate 
people to participate in sustainable ecotourism. 
Harmonisation of sustainable ecotourism that 
focuses on the sustainability of the tourism 
business involves the integration of sustainability 
principles into every aspect of ecotourism 
management. Encourage financially profitable 
business practices without sacrificing social 
and environmental aspects. This can include 
developing business models that consider long-
term benefits. This collaborative approach will 
help preserve natural and cultural resources, 
ensuring that ecotourism can be enjoyed by 
future generations. 

Integrating the triple bottom line concept 
into sustainability accounting provides a 
comprehensive approach to evaluating corporate 
performance. By considering economic, social, 
and environmental factors simultaneously, 
companies can achieve greater sustainability 
and have a broad positive impact on society and 
the environment. Recognition that community 
investment as an intangible asset is a key driver 
of sustainable ecotourism is crucial. Local 
involvement in tourism management not only 
supports the success of ecotourism projects 
but also contributes to improving community 
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welfare, preserving culture, and protecting 
the environment. By prioritising community 
investment, ecotourism can become more 
sustainable and beneficial to all stakeholders. 

The practical contribution of this research 
is that it provides insights for ecotourism 
managers, governments, and other stakeholders 
to develop better strategies for sustainable 
ecotourism management. By understanding 
the elements of hegemony, governments 
can avoid damaging practices and prioritise 
sustainability. The theoretical contribution of 
this research also enriches the literature on 
sustainability accounting and ecotourism by 
exploring the relationship between perception 
and sustainability practices. This opens up space 
for further research in a broader context. The 
research revealed that ecotourism management 
in Sibetan Village is often dominated by an 
economic profit orientation, ignoring social and 
environmental aspects. This creates a system 
in which decisions are influenced by financial 
interests than ecological responsibility.

Acknowledging limitations in the 
study, particularly related to subjectivity in 
interpreting interview data, is an important step 
that increases the transparency and integrity of 
the study. By implementing a thematic method, 
researchers can reduce bias and ensure that the 
results of the study are more valid and reliable. 
Acknowledging the limitations also paves 
the way for further research that can deepen 
our understanding of the complex issues in 
ecotourism. The limitations of this study include 
the subjectivity of the researcher. 

This study is highly dependent on the 
researcher’s interpretation of the implied 
meaning in the interview, so, the tendency 
for bias still exists. The recommendations 
given by this research is that it would be good 
to accompany it with the implementation 
of sustainability accounting in the concept 
of the cultural tourism business so that the 
development of sustainable cultural tourism 
can be preserved. This study provides policy 
recommendations based on the findings that 
applying sustainability accounting can help shift 

the paradigm of ecotourism management toward 
more sustainable and inclusive practices. This 
includes the need for supportive regulations and 
educational programmes for all stakeholders.
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